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According to China’s education expenditure (% of central government 
expenditure), training education sector is a powerful momentum for domestic 
education growth. The development of the education and training industry has its 
unique market features.  
On the other hand, English language has grown up into an international language. 
It is an official language of almost 60 sovereign states. It is spoken by about 3% of the 
total world population. In addition, English has become the leading language of 
international discourse for research literature, scientific and technological 
documentations. All these figures imply the significance of English language teaching 
in China. As an international communication tool, English has attracted attention of 
the general public. More and more parents admit it is important to develop children's 
English communicative ability. 
Xiamen, a major city on the southeast coast of China and one of the leading 
cities of the Taiwan Strait West Coast Economic Zone, is opening to the outside world, 
thus have a growing demand for English professionals and English language training 
programs.  
Consequently, the English language training industry is undergoing rapid growth 
in Xiamen. In recent years, there has been a group of children's English training 
schools, for example, New Oriental, Disney, EF and Joy English. Most of them offer 
English language training programs for young learners as well. However, there are 
some serious problems among these English training institutions, such as product 
similarity. The competition for English private training schools is rather fiece. 
Consumers have a fairly rational decision-making process when choosing training 
institutions. They are looking for programs that will meet their diversified and 
individualized needs.  
Xiamen Ulead English School, as a new market player with only about three 















instance, rapid increase in market demands, fiece market competition and 
overpackaging of products. 
The basic rational for this thesis is the consumer behavior theory. Based on 
results of a questionnaire survey of Xiamen Children's English training market, it has 
a detailed analysis of the market and consumer behavior. It concludes that Xiamen 
Ulead English School can achieve a sustainable development by building its brand 
image, expanding advertising channels, and adopting a service-oriented and 
result-driven strategic positioning. 
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第一章  绪论 
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第一节  选题背景 
2012 年两会期间国家发改委发布的《关于 2011 年国民经济和社会发展计划
执行情况与 2012 年国民经济和社会发展计划草案的报告》显示，2012 年我国中










与此同时，随着 2008 年北京奥运会以及 2010 年的上海世博会的成功举办，
国内英语培训机构如雨后春笋一样发展，达到 5 万余家，由此可见，国人对英语
学习的热度进入了一个全新的发展阶段。中国已经成为全球英语培训领域增长速











































第二节  选题意义  
调查数据显示 ，超过半数的家长赞成子女从幼儿园阶段开始学习英语，38%
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